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Inventors’ Digest® Celebrates  

National Inventors’ Month® by 
Helping Novice Inventors Achieve  

Invention Success 
“Best Of” Edition Available Free of Charge 
through August;Providing 21 years of Ad-
vice on What TO Do and What NOT To Do 

 
In honor of National Inventors’ Month® – August, In-
ventors’ Digest® magazine will unveil a compilation of 
its best and brightest articles from the past two decades, 
providing the first downloadable volume free of charge 
throughout August, to help novice inventors move from 
idea to product development success. 
             “Knowing what NOT to do is probably more im-
portant than knowing what to do,” says Joanne Hayes-
Rines, publisher of Inventors’ Digest®.  “I’ve met thou-
sands of people who had what could have been a great 
idea, but they did everything wrong, burning through 
money and time.  Their idea was doomed before it ever 
had a chance.  We’ve brought together our best tips and 
advice from the last two decades to help inventors avoid 
these pitfalls.”  
             “Inventing 101: What Every First Time Inventor 
MUST Know,” is the first of a 20 volume series of the 
Best of Inventors’ Digest®, and it is available at no 
charge during August.   
             In addition to serving as a resource to first-time 
inventors, the “Best of” publication will also be of inter-
est to policy-makers and advocates who work on intel-
lectual property issues. 
             The first volume outlines how inventors can find 
trustworthy companies and individuals to help guide 
them from invention to market, how to determine if an 
idea has market potential, and how to spot a scam com-
pany.  “We know that a lot of people have, unfortu 
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nately, lost money with fraudulent invention marketing 
companies,” says Hayes-Rines.  “So we are offering a 
bonus article that explains what they can do to get their 
money back.” 
 
Volume I of The Best of Inventors’ Digest® can be 
downloaded free at www.inventorsdigest.com during 
National Inventors’ Month® – August. 

LAST HARD COPY ISSUE  
of the UIA Monthly Newsletter 

 
Due to increased mailing costs and other  
expenses, the UIA Monthly Newsletter will 
only be available in electronic format. Hard 
Copy will no longer be mailed after the August 
2006 issue.  
 
If you don't currently receive the newsletter in 
electronic form, it is available on our website  
at the following page location:  
 
http://www.uiausa.org/Publications/Newsletter/
Index.htm 
 
Alternatively, if you prefer to receive the news-
letter by email, please send your email address 
to: UIAUSA@aol.com along with a message  
requesting to be added to our electronic  
distribution list.  
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Calling all Inventors:  
Six ways to make 
money on your  
big idea 
By Ben Stark, Vice President,  

Marketing/Advertising, for Faultless Starch /  
Bon Ami Company 
 
Learn how to turn your dream into a true money-making in-
vention. Use these six tips to build a foundation for success in 
today’s competitive mass retail market.  
 

1.    Protect yourself. The first step to success is making 
the investment to protect yourself. It can cost any-
where from $500 or even $10,000 to patent your idea, 
but it’s worth it. This is an area you don’t want to 
skimp on, even if it means you have less to spend 
elsewhere. Without a strong patent, you’re more vul-
nerable to dishonest marketers and get-rich quick 
schemes and less attractive to the reputable market-
ers. Ensure the patent is in your name only; don’t as-
sign your patent to any other entities. 

 
2.    Do your market research. Market research doesn’t 

have to cost big bucks. In fact, it can be as simple as 
mailing or e-mailing a quick survey to your friends 
and family. Ask questions that will help you deter-
mine whether there is a need for your product, if it’s 
appealing and if it solves a problem. Ask for honest 
answers and evaluations. You may find you need to 
change a few things about your product, but this ini-
tial step can save you valuable time and money later 
on. 

 
3.    Develop a real prototype. Marketers are looking for 

real products, not just ideas. Take the time to pur-
chase your own materials and design a prototype by 
hand, or investigate other options. Enlist the services 
of an industrial design company to build a good pro-
totype. Or try your local college or university. Many 
have industrial design departments that provide this 
service. However, avoid the urge to mass produce 
your product at this stage in the process. You want to 
get some sales experience and develop a marketing 
strategy before investing the money in mass produc-
tion. 

 
4.    Get some sales experience. Most marketers want to 

see a little sales success before agreeing to represent a 
new product. It can be as simple as visiting your local 
hardware store and pitching your new product to the 
owner. This is a great way to get some feedback. Re-
tailers know what sells and why, so they can lend 
valuable insight. Plus, if you are able to find a few 
stores that are willing to sell your product, and you 
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can demonstrate a sales history, it’s more likely a mar-
keter will agree to represent your product.  

 
5.     Create a video demo. To entice a marketer to choose 

your product, it’s important to include a demo that 
shows your product in action. This doesn’t have to be 
anything more than a home video, but a video is the 
best approach. Drawings just don’t do a good job of 
demonstrating how a new product works. Real people 
using the real product is always best. Be sure to record 
close-up views of the product, along with several ac-
tion shots. Talk about the product, what problem it 
solves and highlight any bells and whistles that make it 
unique. 

 
6.     Find a reputable backer. Once you’ve patented your 

idea, conducted market research, developed a proto-
type, created a video demo and have some sales ex-
perience, it’s time to find a marketer to help you sell 
and promote your product in the mass retail market. 
It’s important to spend time researching companies. 
Generally, it’s best to avoid all-in-one shops. The more 
work you do yourself, the better. Look for a marketing 
company that is credible and that has established rela-
tionships with mass retailers. Experience is of the es-
sence here. Beware of those who seem dishonest or 
appear to take advantage of inventors and/or manufac-
turers by charging high fees. If possible, ask to talk to 
other inventors or manufacturers the company repre-
sents. 

 
To take your invention to the next level, visit http://www.
gardenweasel.com. 
 
Source: Ben Stark, Vice President, Marketing/Advertising, for 
Faultless Starch / Bon Ami Company. http://www.faultless.com 
 
Ben offers skills from a background in journalism, advertising, 
product management, business administration, art direction and 
direct marketing. He has worked for major institutions and 
companies such as: 

•      THE KANSAS CITY STAR  

•      The Museum of Modern Art  

•      THE NEW YORK TIMES  
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Report on the June 15, 
2006 Meeting of the 
Subcommittee on 
Courts, the Internet, 

and Intellectual Property:  

“Patent Trolls: Fact or Fiction?” 

By John Melius, Inventors Network of the 
Capital Area  

On July 15th, the Subcommittee on Courts, the Inter-
net, and Intellectual Property had their seventh meet-
ing on Patent reform legislation. The meeting was 
supposed to deal with "Patent Trolls" and the chair-
man summarized a Patent Troll as someone who cre-
ates or owns patents or intellectual property of sus-
pect legal integrity. This property is then used to ex-
tract unjust royalties from large corporations as is 
purported by many of these corporations in asking for 
patent reform.  

There were three witnesses representing the interests 
of large corporations such as Amazon.com and 
Time/Warner and there was a fourth witness that 
was a blessing for inventors. This witness was Dean 
Kamen. The entire meeting can be seen on webcast 
through this link, Oversight Hearing on "Patent 
Trolls: Fact or Fiction?" , or through this link, http://
judiciary.house.gov/oversight.aspx?ID=245. If you 
are interested in the future of patents, you may want 
to visit the site and click on the "video webcast" but-
ton. During the meeting, it was generally concluded 
that no one could really define a "Patent Troll", but 
there was a consensus among the larger firms being 
represented that something should still be done 
about them. 

In Kamen's opening statement he noted that some 
people might call him a "Patent Troll" since he now 
limits his activities to developing product ideas with 
the sole purpose of licensing them, but doesn't try to 
manufacture or market them. He believes that large 
companies are much better suited to manufacture 
and market products than to develop new products. 
He is better suited for developing these new products 
than manufacturing or marketing them. He made a 
very strong point that the larger companies had most 
of the resources in his business dealings and didn't 
really need patent protection. On the other hand, his 
patent for his intellectual property was the only thing 
that he had on his side of the table. He concluded his 
opening remarks by saying, “ . . .the patent system 
was intended to help everybody to be able to partici-
pate in innovation."  

During the meeting, it was noted that everyone else 
in the discussion was a lawyer except for Kamen. He 
played this card very well. When others were talking 
about re-balancing the patent system, Kamen made 
sure that the balance included the owner of patent 
property. When there was a move to decrease the 
rights of the patent owner, he argued that property of 
any sort in this country had little value if the owner 
did not have "exclusive" rights to the property. This 
subject was picked up by Congressman Issa who 
read the part of the US Constitution applying to pat-
ents and quoted the word "exclusive" from that text 
when applying to patents.  

It was interesting to see the dynamics of the meeting 
change because of Kamen's testimony and skill at 
making the concepts of the subject personal and yet 
broadly stated within the normal bounds of common 
law. Anyone who is inventing and hopes to license 
his invention owes thanks to Dean for his efforts on 
the behalf of inventors.  

Dean Kamen did his part to help to abate the wave 
of change that large corporations are trying to bring 
to the patent system. Please consider doing your part 
to help keep America strong with a strong patent 
system. The non-innovative types have a campaign 
to try to remove any real protection offered by pat-
ents and we must be diligent in our efforts to keep 
this from happening. 

The 2006 Henkel 
Innovation Trophy 
 
Be on the look out for more 
information about the 2006 
Henkel Innovation Trophy.  

The Henkel Innovation Trophy will be an opportunity 
for inventors to submit product inventions to the Henkel 
Corporation for review. Cash awards will be paid for 
the winning submissions. The inventions need to be 
covered by an issued patent or a patented application that 
has been published by the US Patent Office. The sub-
mission period will start in October and run through 
December 2006. Categories of interest include Laundry 
Care, Personal Care, Household Cleaning, Air Care, In-
sect Conrol, and Adhesives, Sealants and Surface Treat-
ments. Some of Henkel's North American brands include 
The Dial Corporation's: Dial, Purex, Renuzit and Com-
bat brands, Schwartzkopf's brands: L.A. LOOKS and 
Dep, and Consumer Adhesive's brands: Duck tape and 
Loctite. 
 
More information will be sent to UIA members in Sep-
tember 2006. 
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BOOKs OF THE MONTH –  
 
Hot Summer Specials!! 
 
Financing Your  
           Small Business 
By James Burk and Richard Lehmann 
...on special from $17.95 down to $14.95 
 

Bringing Your Product  
           to Market 

By Don Debelak  
...on special from $27.95 down to $19.95 

 
License Your Invention 
By Attorney Richard Stim 
...on special from $39.95 down to $34.95 
  

 
Patent Pro Se 
By John S. Ferrell 
...on special from $79.99 down to $74.99 

 
WWW.INVENTORHELP.COM 

OR  
Call: (800) 214-2833 
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PATENT SERVICES 
 

****Banner & Witcoff, Ltd. 
is dedicated to excellence in the spe-
cialized practice of intellectual prop-
erty law, including patents, trademarks, 
copyrights, trade secrets, unfair com-
petition, licensing and related matters. 
1001 G Street, NW, Washington, DC 
20001.  Call Joseph M. Skerpon, 
(202) 508-9100   
www.bannerwitcoff.com 
 
****Galbreath Law Offices, 
P.C. Patents, Trademarks, & Copy-
rights. Quality searches, applications, 
drawings, prosecution, litigation and 
more, at  
affordable cost. We can help you  
license/market your invention , too. 
Free initial consultation. Contact John 
A. Galbreath, Registered Patent  
Attorney, 2516 Chestnut Woods Ct., 
Reisterstown, MD 21136-5523. Phone: 
(410)628-7770, Fax: (410)666-7274, 
Email: info@galbreath-law.com  Web-
site: www.galbreath-law.com  and  
www.brightideasco.com 
 
****Ted Masters &  
Associates Inc.:   
Affordable patent application  
services. Utility applications from 
$1,800, provisional applications from 
$500. Free consultation and quotation.  
So far serving inventors in 33 States. 
Address:  5121 Spicewood Drive, 
Charlotte, NC 28227, Phone: (704)
545-0037  E-mail: patent@thevine.net  
Website: www.patentapplications.net  
 
**** Patents & More is Your 
Trusted Guide Through The Innova-
tion Jungle: Creating the Currency of  
Innovation thorugh Prior Art Searches, 
Patentability Opinions and Patent Fil-
ings. 3356 Station Court, Lawrence-
ville, Georgia 30044-5674,  
Phone: 770-241-4907,  
Fax: 770-736-6633,  
Email: rreardon@patentsandmore.com, 
Website: www.patentsandmore.com 
 
 
 
****Registered Patent At-
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Selective Advertising Now Available in UIA Monthly Newsletter 
Advertising in the UIA Monthly Newsletter is a benefit of Professional Members in the UIA. A maximum of 25 words plus the address and contact information will be 
allowed per ad. Options and rates for larger size ads are available upon request. Payment and submitted information is due by the first of the month prior to the month of 
the ad's first publication (i.e., for the June newsletter the deadline will be May 1st). Acceptance for UIA Professional Membership is based on references and approval 

by the UIA Board of Directors. For further information about placing an ad or about display ads,  
contact Carol Oldenburg at (585)359-9310. 

Disclaimer: The UIA does not endorse any service company listed and suggests that you always check references and be sure you understand the written details of what 
specific services you are paying for. 

torney, Robert Platt Bell Former 
Patent Examiner. Over 10 years in Private 
Practice. PO Box 310, Aurora, NY. Phone: 
(703) 474-0757. Visit our web site at 
www.robertplattbell.com  
 
****Roger L. Belfay,  
Registered Patent Attorney 
Hours: appointment only (9-5 Monday-
Friday - Others available).  Patents,  
Trademarks, Copyrights, Trade Secrets, 
business entities, licensing, and related  
matters.  First hour consultation Free  ,  
829 Tuscarora Ave., St. Paul MN, 55102  
Tel.: 651-222-2782   
E-mail: rogerbelfay@rogerbelfay.com 
Website:  www.rogerbelfay.com 
 
****Christopher Wood, PhD, 
Esq., Wood, Ngo & Eisenberg: 
Registered Patent Attorneys specializing in 
drafting and prosecuting patent applica-
tions in the following areas: mechanical,  
electrical, chemical, biotechnology,  
computer, and Internet applications. We 
are conveniently located next to the U.S. 
Patent and Trademark Office. 2121 Eisen-
hower Ave., Alexandria, VA 22312. 
Phone: (800) 429-6682, Fax: (703) 549-
4425, Email: info@premierpatents.com,  
Website: www.premierpatents.com  
 
****LAW OFFICE OF MICHAEL 
A. BLAKE, REGISTERED  
PATENT ATTORNEY   
 Dedicated to high quality at low-cost.   
Providing low-cost patent searches, patent 
preparation, patent prosecution, and  
trademark services for individuals, and 
small to medium sized companies.   
 112 Broad Street, Milford, CT 06460,  
Telephone: (203)876-5081, 
Toll Free #: (866)776-5081, 
Website: www.blake-ip.com 
Email: mblake@blake-ip.com 
 
**** PATENT AGENT Quality, low 
cost expert patent searches and patent 
prosecution services. Gerard E. Moy, 
1608 Danube Lane, Plano, TX 75075, 
Phone: (972) 801-9843 Email: 
gemoy@patentlegalservices.com 
 
 
 
****Henry Query, P.C., Regis-

tered Patent  
Attorney:  Dedicated to Providing 
High Quality Patent Services at  
Affordable Rates. Specializing in  
Preparing and Prosecuting Patent  
Applications in the Mechanical and 
Electro-Mechanical Arts. 2100  
Manchester Rd., Suite 505, Wheaton, 
IL 60187. Phone: (630) 260-8093.  
Email: Mail@hqpatentlaw.com.   
Website: www.hqpatentlaw.com 
 
****Patwrite is an Intellectual 
Property Law Firm specializing in  
private inventors and small business 
owners.  Superior service and flexible 
payment plans.  Free consultation. Call 
866-424-7529.  
 
****Altimatia: Patent Searching, 
Preparation, and Prosecution.   
Specializing in Mechanical, Chemical, 
and Software inventions. Trustworthy. 
Reliable. Fast. We offer Fixed or 
Hourly Rates.  Free consultation.  
David Gange, Ph.D. Patent Agent 
Phone: 609-730-1800, Fax: 609-730-
1818, Website: www.Altimatia.com,  
Email:  Info@Altimatia.com 
 
**** National Association 
of Patent Practitioners:  
Looking for a patent agent/attorney 
with expertise in your technology area? 
Click on "Find-A-Practitioner" at 
www.napp.org: official website of the  
National Association of Patent  
Practitioners. 
 
****Law Office of Steven 
B. Leavitt, LLP 
Inventors/Small Businesses: Patents, 
Trademarks, Copyrights.... 
Protect your rights. Call 877-279-3003 
or www.YouInventIt.com 
 
 
 
 
 
****DIRT CHEAP PATENTS 

NOTE: The information contained in this newsletter can be copied by any inventors organization for dissemination to its members.  
Please include the following with any reprint: 

 
Reprinted with permission from the Monthly Newsletter of the United Inventors Association, 999 Lehigh Station Road, Henrietta, NY 14467.  
                                                                                                                                                                Website: www.uiausa.org/  
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Provisionals from $599 plus fees. 
Non-provisionals from $1,899 plus 
fees. US Patent Search $249 incl.  
opinion. Kevin Prince, Reg. Agnt.  
1-800-399-0181. 
www.Dirt-Cheap-Patents.com 
 
****Paul J. Cook: Patent 
Attorney: 40+ years experience. 
Prepared more than 150 patents for 
Massachusetts Institute of Technology 
and 160 patents for Millipore Corpora-
tion. Co-inventor on 4 Millipore pat-
ents. 115 Pine Street, Manchester, MA 
01944; Phone: (978)526-7149;  
Email:p4310@aol.com  
 

MARKETING SERVICES 
****Innovative Product 
Technologies, Inc.: Product and 
technology based market  
commercialization corporation assists 
innovators and entrepreneurs in  
evaluating new ideas, products and  
technologies.  Specializes in mass  
merchandise consumer products.   
Conducts product evaluations. Works 
with large retailers, wholesalers,  
buyers and distributors.  Licenses  
intellectual property to manufacturers 
for royalties. Contact:  
Gainesville FL office (352) 373-1007 
or Sandpoint ID office (208) 265-5938,  
Website: www.InventOne.com 
 
**** Market Reader Pro™ is 
a full service Marketing Research 
Company that utilizes the web to  
collect data and report directly from a 
broad range of consumers on their  
behaviors, perceptions, needs,  
attitudes, and opinions. Projects range 
from simple “habits and attitudes” 
questionnaires to complex in-home 
studies.  Our team can analyze  
collected consumer research data and 
assist you in making recommendations 
on critical features or establish an  
untapped market.  
Toll Free Phone: (866)-809-5420,  
Phone: (610) 760 – 2697,  
Fax: (610) 760 – 2698,  
Email:cdahlin@marketreaderpro.com , 
Website: www.marketreaderpro.com 
 
 
 
 
 
 
 
 
****Marketing, Consulting 

and Management Services. 
ICG develops and implements busi-
ness and marketing plans. Services in-
clude: research, product commercializa-
tion, licensing and sourcing product 
development, funding and manufactur-
ing. Innovative Consulting Group, 
Inc., 12687 W. Cedar Dr., Suite 305, 
Lakewood, CO 80228. Phone: (800) 
3706267 toll free, (303) 980-5567 Of-
fice, (303) 980-5565 Fax, Email: 
info@biz-consult.com, www.biz-
consult.com 
 
**** Promotion Ventures—
Your Product Development Partner-
ship. We help design / refine your  
marketing plan, and sell your product in 
niche markets. Call Cliff: (215) 354-
1515,  
Website: www.promotionventures.com 
 
****Jacob Enterprises, Inc. 
(www.inventionhome.
com) – Professional & Trusted  
services for inventors - Marketing &  
Licensing (w/no up front cost), Virtual 
Prototypes & Invention Portfolio  
Websites.  Call 1-866-THINK-12 or 
email info@inventionhome.com. 
 
****America Invents: More 
than twenty (20) years of service to in-
ventors nationwide—generating over 
$1 billion in retail sales. Product mar-
keting, licensing and sales. Full contin-
gency programs available. (866)-503-
1717, info@americainvents.com,   
www.AmericaInvents.com 
 
****ACCEL BRAND  
MARKETING, LLC specializes in 
products sold through Home  
Centers.  28 years of successful retail 
marketing experience at all levels and a 
record of $90 million increase in  
revenues in 8 years is testimony to our 
inside view of this dynamic retail  
category. Our first hour of consulting is 
free of charge.  Our goal is to develop 
product brand equity for maximizing 
distribution and margin. To obtain a 
menu of marketing elements and  
pricing, email-
ron@accelbrandmarketing.com .  Ask 
for a cost free copy of "The Elements of 
Brand Success... Affordably Priced."  
Include your name, mailing address, 
email address and/or phone number and 
you will receive a copy within a few 
days.  References upon request. 
 
**** ZEPHYR MEDIA 

GROUP: We specialize in direct re-
sponse  
television marketing. Seeking innovative  
consumer products. Submissions require 
intellectual property protection plus  
working prototype or finished product. 
Financing and Marketing assistance  
possible, pending evaluation. Contact: 
Sigrid Pilgrim, 990 Grove Street, Suite 
300, Evanston, IL 60201,  
Tel: 847-328-1519, Fax: 847-328-3518,  
Email: spilgrim@zephyr-media.com, 
Website: www.zephyr-media.com 
 
****Kessler Corporation has 
been working with inventors since 1954. 
To obtain their Free Inventors Booklet, 
literature and references please call  
1-800-537-1133 or Dicklw@aol.com or 
http://www.kesslercorp.com 
 
**** Kontaxx was formed to  
harmonize the creative and development 
process with offshore manufacturing and 
domestic distribution. In an effort to  
transport and introduce our client’s  
product successfully into the US market, 
Kontaxx will open and manage the lines 
of communication between our client and 
our resources. Phone: (972) 490-0914,  
Email: info@kontaxx.com ,  
Website: www.kontaxx.com 
 
****Invent Futures (http://www.
inventfutures.com/) - Bringing inventions 
to market with no upfront costs to the  
client.  Contact us today for free  
information info@inventfutures.com or 
call us at 772-569-5339.  
 
**** Entrepreneur Sales & 
Marketing: No up front fees! We 
make money when you make money. 
Over 20 years of Sales and Marketing  
experience. We turn your invention into 
profit. Build your dream!  
http://www.entrepreneursales.com 
 
****Shop4patents.com is a web 
site created by an Inventor for Inventors. 
Inventor: Introduce your patent/product to 
potential distributors, licensees, investors, 
manufacturers… by posting your patent/
product on your own webpage on 
shop4patents.com. Contact 
info@shop4patents.com or  
www.shop4patents.com   
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****Allstar Marketing:  Never 
pay us, we pay you!  Manufacturing, 
Marketing and worldwide distribu-
tion.  Visit http://www.allstarmg.com/ 
for more details and to see our recent 
successes.  
 
****DSD Marketing: Marketing 
help for inventors, providing low costs  
services including licensing contacts,  
marketing plans,  evaluations and  
product introduction plans that are ideal 
for inventors needing a little help to 
make it on their own. www.dondebelak.
com, (612) 414-4118 
 
****DaVinci Legacy Group: 
You shouldn’t have to pay to launch 
your invention! We provide the funding 
to fully commercialize and license your 
invention using our exclusive and pro-
prietary system.  
Website: www.davincilegacygroup.com 
Email: info@davincilegacygroup.com 
 
****Garden Weasel  
Division, Faultless Starch / 
Bon Ami Company: Do you want 
to be just like the Garden Weasel? Our 
company is dedicated to finding suc-
cessful products, of any type, to pro-
mote and sell to the mass retail market. 
We are not a full-service invention sub-
mission service company. Website: 
http://www.GardenWeasel.com 
 
****Dollardays Interna-
tional, LLC: Looking for inventors 
with finished products to be sold in in-
dependent  retail stores. Must be able to 
ship by the case within 48 hours of re-
ceiving an order. Visit our site www.
dollardays.com and email 
marc@dollardays.com with product in-
formation.  
 
**** Jeff Dobkin: Marketing 
from the guy that wrote the book, How 
to Market a Product for under $500.
Phone:610-642-1000, Web site: http://
www.dobkin.com/, E-mail: 
jeff@dobkin.com 
 
****OBVIA: Development: Work-
ing prototypes and virtual prototypes, 
Brokering: Our sales professionals will 
present your product to prospective li-
censees, Patents:  Get your product pro-
tected, presented and licensed. Contact: 
Scott Keeley, 62 Baxter Street, Charles-
town RI  02813, Phone: 413.896.4281 

 

BOOKS AND SOFTWARE 
 
****Best "How-To" Book:  
For beginning and/or struggling inven-
tors.  "Stand Alone, Inventor!" is a 300-
page, illustrated book packed with  
valuable step by step "how-to"  
information on making money from a 
simple invention. $19.95; quantity  
discounts. Written by Robert G. 
Merrick, successful inventor and 
launcher of new products that are sold in 
stores all over America. This book is 
available at bookstores, amazon.com, 
and barnesandnoble.com and also the 
UIA’s bookstore at www.inventorhelp.
com. For more information, point your 
browser to:   
http://www.bobmerrick.com. 
 
**** Interactive Software, 
Patent Pro, helps draft an  
application ready to file with the Patent 
Office for a lot le$$.  All forms included.  
Address: Kernel Creations, Ltd., 13601 
Preston 402W, Dallas, TX 75240  Con-
tact Bob Mason at  
Tel: (972) 788-4088   
Fax: (972) 788-1561   
Web Site: www.patentpro.us  
 
****Patent LaunchPad: Learn 
how to obtain patent-pending status and 
license your idea. Do it yourself and 
save with our Action Kit series. 100% 
Satisfaction Guaranteed.  
http://www.patentlaunchpad.com/ 
 
DESIGN, ENGINEERING, PRO-
TOTYPING, AND MANUFAC-

TURING 
 

**** IMET Corporation  
provides turnkey mechanical and  
electrical engineering solutions for  
inventors and industry.  Specialties  
include prototyping, development, and 
short run manufacturing.  
Go to www.imetcorporation.com  
or call toll-free (866) 435-4907 
 
**** ProtoPlace is the inventor’s 
one-stop source for bringing inventions 
into the marketplace. We turn innovative 
ideas into products. Confidentiality guar-
anteed. Contact: Hank Gevedon/Project 
Manager, 10205 US Highway 27, 
Waynesburg, KY 40489, Phone: (800)-
869-8012, Email: hgevedon@protoplace.
com  Website: www.protoplace.com 
 
 
 
 

 
**** Product Development 
Resource: Product development  
services: CAD design, prototyping,  
engineering and manufacturing. 
"Concept to Market" services to  
inventors and entrepreneurs. Contact 
Matthew Tarnay, San Diego, CA, 
Phone: (858) 546-9100, Email: 
Matt@newpdr.com, Website: www.
newpdr.com 
 
**** Suburban Artworks: We 
create  photo realistic Virtual Prototypes 
for inventors and product designers.   
Images help sell Ideas.  See your  
invention before it is made. Our contact 
information is:  
Website: www.suburbanartworks.com 
Email: Kristin@suburbanartworks.com  
Phone: 360-306-5539 
 
****eka designs is a full service 
product design, development and  
manufacturing company.  Our designers 
work closely with you on all aspects of 
product development, be it sketching 
your ideas from words, creating a  
working prototype or help set up a net-
work of global manufacturing partners 
for your product. For more information 
contact Arun Madhav at   
Email:amadhav@ekadesigns.com or by 
Telephone at 805-469-8884. 
 
**** Duke Technologies, 
Inc.™ “Taking The Ideas From Your 
Mind And Placing Them Into your 
Hands” DTI is a product development 
company offering Rapid Prototyping, 
Computer Aided Design and Graphics 
Design services. Phone: 805-733-0916;  
Email: info@duketechnologies.com ; 
Web: www.duketechnologies.com 
 
****DesignNotes.com  
provides resources and products that  
allow inventors to "Make Their Own 
Prototypes".  Why pay more?  At Des-
ignNotes.com, you will find over 1,300 
do it yourself products.  We have  
molding materials, electronic kits,  
mechanical kits, tools, and more!  3-D 
physical printing (rapid prototyping)  
services are also available at rock bot-
tom prices with turnaround times as lit-
tle as 24 hours! For more information, 
please visit us at http://www.
designnotes.com/ our call us toll-free at 
(800)957-6867. 
 
****Kain Designs focuses on 
cost effective support of the small in-
ventor. We provide 2D drawing, 3D 
solid modeling, patent drawing and  
prototyping services with free quotes. 
Contact Charles Kain. Website: www.
kaindesigns.com, Toll Free Phone:  
877-475-2051, Fax: 317-781-8521,  
Email: ckain@sbcglobal.net  
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OFFSHORE MANUFACTUR-

ING 
 

****INVENTORS’ OFFSHORE 
MANUFACTURING  
"The Sourcing Lady" (SM) 

 Small-quantity overseas production 
runs, just enough to get your samples to 
market!  Specializing in textiles, sewn-
items, bags, fashion & babies’ accesso-
ries. Over 30 years’ international trade 
experience, with testimonials from satis-
fied inventors!  Licensed U.S. Customs 
Broker.  EGT@warwick.net, (845) 651-
3107, www.hometown.aol.com/
egtglobaltrading 

 
****Manufacturers In 
China: Twenty-five years of experi-
ence in sourcing out products and 
manufacturers for inventors, major re-
tailers and private companies. Personal 
inspection of  manufacturing plants, 
meetings with the manufacturers, pres-
entation of drawings and samples, and 
work with the manufacturer's designers. 
Will arrange quality control, packaging, 
and the inspections of goods.  Recom-
mended by the Trade Development 
Councils and the Chambers of Com-
merce in China, Hong Kong, and Tai-
wan. Contact Gene Garrett, Phone: 
(432) 362-2376, Email:  
genegarrett@manufacturersinchina.com 
Web: www.manufacturersinchina.com  
 
**** Kontaxx was formed to  
harmonize the creative and development 
process with offshore manufacturing 
and domestic distribution. In an effort to 
transport and introduce our client’s  
product successfully into the US  
market, Kontaxx will open and manage 
the lines of communication between our 
client and our resources. Phone: (972) 
490-0914, Email: info@kontaxx.com ,  
Website: www.kontaxx.com 

 
NEW PRODUCT SCOUTS 

****Big Idea Group wants to 
license your ideas for innovative con-
sumer products. We're interested in 
items for QVC, crafts & hobbies, office 
supply, food, packaging, home fitness, 
kitchen & housewares, organization & 
storage, toys and kids' products, and 
more. Our services are free, honest, and 
confidential. Clients include QVC, Sta-
ples, Alex Toys, Merchant Media, 
eToys, and others. Visit www.
BigIdeaGroup.net or call 603-641-5955. 

 
 
 
 
 

 
 
**** ACCESSORY  
BRAINSTORMS 
Bringing your fashion/beauty/lifestyle 
accessory inventions to market.    
Licensing Agent/ Sales/ Consult-
ing.   Sales to Mail Order, Retail  & 
TV.  Agent for TOPSYTAIL. Contact 
Joan Lefkowitz at 212 379-6363,  389 
5th Avenue (Ste.705) NYC 10016, 
Email address:
jml@accessorybrainstorms.com,  
Website: www.accessorybrainstorms.
com 
 
**** PELHAM WEST  
ASSOCIATES: providing consulting 
services to inventors focused on  
deciding what’s best for your product – 
licensing or selling it – and the steps 
necessary to maximize the opportunity. 
Seeking new products for client compa-
nies to license – see our products wanted 
list (updated monthly).   
www.pelhamwest.com 
 
****Eureka Medical, Inc., a 
sister company of Big Idea Group, is 
looking for innovative medical ideas. As 
an intermediary with resources,  
know-how, connections and dedication 
to medical innovation, Eureka is ideally 
positioned to help inventors connect with 
medical device companies. Come to one 
of our invention roadshows and present 
your idea to our panel of medical  
experts.  Our services are confidential 
and at no cost.  Please visit  
www.eurekamed.com or call us at  
781-229-5878 
 
****Evergreen IP helps inventors 
commercialize their inventions.   
Focusing on consumer products, EIP 
screens and market tests patentable 
ideas, negotiating a license (or sale) with 
appropriate companies. Contact Gus 
Bigos, 1524 Belford Ct., Evergreen, CO 
80439, Phone: (720) 221-7565, Email: 
gbigos@evergreenip.com,  
Website: www.evergreenip.com 
 
**** Mom Inventors, Inc. 
manufactures, sells and distributes its 
Mom Invented   brand of products na-
tion-wide and provides an online com-
munity, webstore and educational pro-
ducst for entrepreneurs. Address: PO 
Box 830, Alamo, CA 94507, Phone: 
(925) 932-6674, Fax: (925) 280-8224, 
Website: www.mominventors.com 
 
 
 
 
 
 
 

 
 
****SHOPA, founded in 1991, is a 
nonprofit trade association representing 
nearly 900 manufacturers, manufacturer 
representatives, retailers, wholesalers, 
distributors, commercial dealers/contract 
stationers, and service companies in-
volved in the production, distribution, 
and sale of school supplies and office 
products. As the Industry Network – 
Connecting People, Experience, and Re-
sources, SHOPA’s mission is to:  Edu-
cate, Trade, and Donate, serving the $323 
billion school and office products indus-
try.  Visit www.shopa.org for more infor-
mation. 

 
INVENTOR EDUCATION & 

COACHING 
 
****FREE CONSULTATION! 
The Inventor Guide Save time & 
money on your invention. We offer pre-
liminary patent searches, custom research 
& electronic design services to new & 
independent inventors. The Inventor 
Guide, 25 Quaker Ridge Road, Vaughan, 
ONT Canada, L4K 2E5, Tel: (416) 951-
5549, Fax: (905) 761-8437, Website: 
www.theinventorguide.com 
 
**** Product Idea to  
Product Success:Your invention is 
your future. Let me help you take the 
next step and avoid the pitfalls. For  
invention tips and expert advice, go to 
www.ProductCoach.com. Contact: Matt 
Yubas, Tele: (619) 820-1269,  
Email: matt@mattyubas.com 
Website: www.ProductCoach.com 
 
**** Inventor Mentor: Jack 
Lander   Affordable counseling on 
design, patent searching, patenting,  
prototyping, producing, marketing, and 
finance.  See my web site at  http://www.
inventor-mentor.com/.  Money back 
guaranteed. Email:  Jack@Inventor-
mentor.com 
 
****Shop4patents.com is a 
web site created by an Inventor for  
Inventors. Shop4patents.com provides 
Inventors with useful web site links, re-
sources - related to patents, inventors, 
services and a “Patent Help Blog” to an-
swer your questions about the patent 
process. Contact info@shop4patents.com 
or www.shop4patents.com 
 
****Ask the Inventors! FREE 
trustworthy advice from two successful 
inventors! Money-saving e-books that 
make Online Patent Searching and Prod-
uct Presentations Super Easy! www.
asktheinventors.com 
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KID INVENTORS 
 

****By Kids For Kids Co.(BKFK)  is a 
groundbreaking  
company that connects kids with  
industry by taking their ideas from  
conception to commercialization.  Kids can now submit 
their inventions into The 2006 By Kids For Kids Xerox  
Invent-A-Toy World Games.  Winners receive a patent 
(where patentable) and commercialization of their idea.  
Website: www.bkfk.com 
 

PATENT PLAQUES 
 

**** U.S. Patent Certificate, Inc. We offer 
the largest selection of patent plaques and commemora-
tives. What a great way to elegantly display your patent 
in offices and at trade shows!  
Toll free phone: 800-622-0777, Website: http://www.
uspc.com/ 

Welcome! … 
And Welcome Back!! 
 
 

Group Members 
Central Oregon Inventors, Marilyn Mallet, Bend, OR (2nd yr) 
Houston Inventors Association, Ken Roddy, Houston, TX (4th yr)  
InterAtlantic Inventors Club, Tomas Romero, Alberta, Canada (4th yr) 
Long Island Forum for Technology, Lisa Carter, Bay Shore, NY (6th yr) 
Oklahoma Inventors Congress, Dan Hoffman, Oklahoma City, OK (2nd yr) 
 
Professional Members 
America Invents, Patricia Lenz, San Francisco, CA (3rd yr) 
OBVIA, Scott Keeley, Longmeadow, MA (1st yr)  
Patents & More, Inc., Ronald Reardon, Lawrenceville, GA (3rd yr) 
Pelham West Associates, Dave Cormier, Shutesbury, MA (3rd yr)  
 
Individual Members 
William Barnes, Sr., Susquehana, PA (1st yr) 
Tony Brunetti, Ontario, CA (1st yr)  
Scott Butters, Bountiful, UT (1st yr)  
Ronald Campbell, Redmond, WA (1st yr) 
Charles Chick, Pleasant Hill, MO (3rd yr)  
Cody Johansen, Tallahassee, FL (1st yr) 
Mary Mammano, East Durham, NY (2nd yr) 
John Paul, Jr., Sitka, AK (1st yr) 
Edward Tutle, Roanoke, VA (8th yr)  
Harold Wood, Waxhaw, NC (1st yr) 
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September 7-9, 2006 
***TGIFCon (Toy & Game  
Conference and Expo) 
Orange Co. Convention Ctr., Orlando, FL 
www.tgifcon.com 
 
September 8-9, 2006 
***Annual USPTO Independent 
Inventors Conference 
PTO Campus, Alexandria, VA  
Cathie.Kirik@USPTO.GOV 
 
October 14, 2006  
***3rd Annual InventorFest  
Public Library of Cincinnati & Hamilton 
County , Cincinnati, OH  
Call (513)665-3359 
 
October 19-21, 2006 
***Yankee Invention Expo 
Waterbury, CT, (203) 575-8322  
www.yankeeinventionexpo.org 
 
November 8-10, 2006 
***Paperworld USA Trade Fair 
Miami Beach Convention Center, Florida 
Call Al Arends (of SHOPA):  
(651) 405-6667 
 

C O M I N G  E V E N T S  

               

About the UIA 
UIA is a tax exempt, not-
for-profit corporation 
formed in 1990 solely for 
educational purposes. The 
mission of UIA is to pro-
vide leadership, support, 
and services to inventor 
support groups and inde-
pendent inventors. Mem-
bership is extended to 
these as well as to others 
who provide reputable ser-
vice and support to the in-
ventor community. 
 
Annual Membership 
(US Residence)Fees 

Are: 
 

$97. 
Individual Inventors 

 
(No co$t for US and  
Canadian Groups)  

Inventor Support Groups 
& Non Profit Inventor Or-

ganizations 
 

$325. 
Professional Service  

Providers 
**** 

<Contact Administrator 
for International  

Memberships Rates> 

999 Lehigh Station Road, Henrietta, NY 14467 
(585) 359-9310 

UIAUSA@aol.com 
WWW.UIAUSA.ORG 

 
The Official Newsletter of the  
United Inventors Association 

 
 
 
 
 

W H O ’ S  W H O  A T  U I A  
( 2 0 0 6 )  

Executive Director         Administrator 
Robert G. Lougher                       Carol A. Oldenburg 
Waverly, NY (607) 565-9701      Rochester, NY (585)359-9310 
 
Advertising Manager 
Patricia J. Lougher 
Waverly, NY (607) 565-9701 
 

2006 Board of Directors 
 
President                        Vice-President 
Donald Kelly                                       Gerald Udell 
Alexandria, VA                                   Springfield, MO  
(703) 548-8213                                   (417)836-5671 
 
Treasurer                        Secretary 
Vaughn Goerl                                     Bonnie Kaake 
Great Bend, KS                                   Lakewood, CO                 
(620) 257-2351                                   (303)980-5567                
                                         
Director                          Director 
Pamela Riddle Bird                             Andrea Brady 
Gainesville, FL (352) 373-1007          Milford, OH  
Sandpoint, ID (208) 265-5938             (513) 831-0378 
 

Director                          Director              
Paul Niemann                             Karyl Lynch & Dave Cormier 
Quincy, IL                                           Shutesbury, MA  
(217) 224-7735                                    
                                                             
Director                           
Bob Hausslein 
Lexington, MA  
(781) 862-9102 
 
                     
                           


